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#HALLENGINGCORPORATEINFLUENCEWITHINSCIENCE
COMMUNICATION
!LICE"ELLARGUESTHATCORPORATESPONSORSHIPOF
SCIENCE COMMUNICATION HAS GONE TOO FAR� AND
ANNOUNCESANEWCAMPAIGNTOCHALLENGEIT�

9OUMIGHTHAVEHEARDOFTHE"IG"ANG&AIR�� !MAJOR
PART OF .ATIONAL 3CIENCE AND %NGINEERING 7EEK� IT
ATTRACTS TENS OF THOUSANDS OF SCHOOLCHILDREN EVERY
YEAR� )T�S RUN BY %NGINEERING5+ IN PARTNERSHIPWITH
VARIOUS SCIENCE AND ENGINEERING ORGANISATIONS� BUT
SUPPORTED BY A HOST OF INDUSTRIAL SPONSORS� ONE OF
WHICHIS"!%3YSTEMS�� )T�STEMPTINGTOCRACKAJOKE
ABOUTARMSMANUFACTURESKNOWINGTHEIRBIGBANGSn
EXCEPTTHATGLAMORISINGWEAPONSISN�TFUNNY���

7HEN A PEACE CAMPAIGNER STUMBLED ACROSS THE
EVENTLASTSPRING�SHEFOUNDTHAT"!%HADMORETHAN
JUSTSPACEFORALOGO�ITHADASTALLWHERETHEYWERE
HANDINGOUTTOYSUBMARINES�$ISGUSTEDBYTHISANDBY
SEVERALOFTHEOTHERSTALLSSHESPOTTED�SHEPOSTEDA
GALLERY OF PICTURES ONLINE �SEE PHOTO	� COMMENTING
hBASICALLY IT�SANARMS FAIR FORCHILDRENWITHABITOF
ENVIRONMENTAL DESTRUCTION THROWN IN FOR GOOD
MEASUREv� )F THE "IG "ANG &AIR MAKES YOU
UNCOMFORTABLE�YOUMIGHTWANTTOAVOIDTHE3CIENCE
-USEUM�4HEIR%NERGY&UTURESGALLERY IS SPONSORED
"0� THEIR CONTENT ON CLIMATE SCIENCE BEARS A 3HELL
LOGO��

)�MNOTNECESSARILYAGAINSTTHECORPORATESPONSORSHIP
OF SCIENCE COMMUNICATION� )�D RATHER SUCH THINGS
WERE FUNDED THROUGH TAXATION� BUT )�M ALSO
PRAGMATIC� ) PAIDMYWAY THROUGH UNIVERSITYWITH A

JOB AT THE 3CIENCE -USEUM� STAFFING SEVERAL OF THE
SPONSOREDGALLERIESANDEVENTS� ) JUDGED LAST YEAR�S
'OOGLE3CIENCE&AIR�)�VEWRITTENFORNEWSPAPERSTHAT
CARRYADVERTISING�)DIDN�TFEELLIMITEDBYANYOFTHESE
SPONSORS� )N FACT� ) LOVED SHARING #APITAL &-�S OLD
EQUIPMENT WITH SCHOOLCHILDREN IN THE 3CIENCE
-USEUM�SOLDHANDSONRADIOGALLERY�AND) THOUGHT
'OOGLE USED ITS BRAND EFFECTIVELY TO CONNECT
TEENAGERSWITHSOMEINSPIRINGIDEAS�)T�SWORTHNOTING
THE3CIENCE-USEUM�SCOLLECTIONHASROOTSINTHEOLD
0ATENT /FFICE MUSEUM� THAT�S WHERE THEY OBTAINED
3TEPHENSON�S2OCKET�)NDUSTRYISPARTOFSCIENCEAND�
WHENYOUCANTAPINTOIT�HOLDSALOTOFEXPERTISE�

"UT THERE ARE QUESTIONS TO BE RAISED ABOUT WHO IS
INVOLVED IN SCIENCE COMMUNICATION� AS WELL AS THE
NATUREANDTRANSPARENCYOFDEALSWITHPUBLICLYFUNDED
INSTITUTIONS�4HERE�SBEENAFAIRAMOUNTOFCRITICISMOF
THE SPONSORSHIP OF THE ARTS IN RECENT YEARS� WITH
GROUPS LIKE ,IBERATE 4ATE AND 2ECLAIM /UR "ARD
DRAWINGPARTICULARATTENTIONTOTHEROLEOFOILMONEYIN
GALLERIES AND THEATRE� !ND YET� THERE�S BEEN LITTLE
ACTIVISMAROUNDSCIENCEINPUBLICCULTURE�4HEREWAS
A PRESS RELEASE FROM 3CIENTISTS FOR 'LOBAL
2ESPONSIBILITY AND #AMPAIGN !GAINST !RMS 4RADE
CONDEMNING"!%�SINVOLVEMENTINTHE"IG"ANG&AIR
WHEN IT FIRST LAUNCHED IN������ BUT THAT�SABOUT IT�
-ENTION THE 3CIENCE -USEUM TO ENVIRONMENTAL
ACTIVISTS AND THEY�LL REFER TO THE 3HELL SPONSORSHIP
WITHSOMEDISTAIN�BUT YOUAREMUCHMORE LIKELY TO
FINDTHEMONTHEROOFOFTHE.ATIONAL'ALLERY�

0ERHAPSTHISISDUETOTHESAMEREASONTHATSCIENCE
MUSEUMS ALSO COMPLAIN THAT IT�S HARD TO GET
SPONSORSHIP� SCIENCE LACKS THE MAINSTREAM SPARKLE
OFARTS�!TBEST�KIDS�STUFF�ATWORSTABITESOTERICAND
DULL� )ALSOSUSPECT IT�SCAUSEDBYA LACKOFPOLITICAL
AWARENESS �LET ALONE ACTIVE CRITICISM	 WITHIN THE
SCIENCECOMMUNICATIONPROFESSION�ANDWITHINMUCH
OFTHESCIENTIFICCOMMUNITYATLARGE�

7HATSCIENCE LACKS INGLAMOUR� ITMORETHANMAKES
UPFORINALLUSIONSTOAUTHORITY�OPENNESS�HONESTYAND
RIGOUR� 4HERE�S A REASON SHAMPOO ADVERTS CARRY A
SCIENCEBIT�AND)�MNOTSURE)WANTPUBLICINSTITUTIONS
TOBEUSEDTOPROVIDESUCHETHOS� )ALSOWORRY THAT�
ESPECIALLY IN AN AGE OF CREEPING CUTS� SCIENCE
COMMUNICATION PROFESSIONALS WILL AVOID WORKING ON
ANYTHING TOOCRITICALORCONTROVERSIAL� LEST THEYPUTA
FUTURE CRUCIAL SPONSORSHIP DEAL AT RISK� ) WORRY
CORPORATE 02 ENDS UP CAPTURING A LOT OF PUBLICLY
FUNDEDCREATIVEENDEAVOUR�INITIALLYFINANCEDTHROUGH
SCIENCEORCULTUREBUDGETS�

$ONE WELL� THE PUBLIC COMMUNICATION OF SCIENCE IS
MORE THAN FEEDING KNOWLEDGE TO THE MASSES AND
ENSURING THE NEXT GENERATION OF UNDERGRADUATES
�THOUGH THAT�S IMPORTANT TOO	� )T�S A CHANCE TO TAKE
RESEARCHOUTOFITSBOUNDEDIVORYTOWERSANDENRICHIT
WITH A BROADER PERSPECTIVE� )T�S A CHANCE TO THINK
ABOUTTHESCIENCEWEDO�WHYANDHOW�)T�SACHANCE
TOMAKETHESCIENCEWEWANT�NOT JUSTBLITHELYPASS
ON THE SCIENCE WE�VE BEEN GIVEN� )T HAS INCREDIBLE
TRANSFORMATIVEPOWER�!NDTHE5+ISAWORLDLEADERIN
THE FIELD� 7E SPENT A FEW HUNDRED YEARS BUILDING
SOME AMAZING SCIENCE COMMUNICATION INSTITUTIONS�
4HAT�SAPRECIOUSRESOURCE�

3CIENCE COMMUNICATION NEEDS TO SEE INDUSTRY AS
MORETHANJUSTMONEYBAGS�TOSTANDUPFORITSELF�AND
USESPONSORSHIPDEALSASACHANCETOFURTHEROPENUP
INDUSTRY TO PUBLIC DISCUSSION� APPRECIATION AND
SCRUTINY� 3CIENCE COMMUNICATION NEEDS TO USE
INDUSTRY�NOTBEUSEDBYIT�7EALLNEEDTOBEASKING
QUESTIONS� /THERWISE� WHO IS SPONSORING WHOM
EXACTLY�

! NEW CAMPAIGN n 3CIENCE 5NSTAINED n HAS
RECENTLY BEEN LAUNCHED TO RAISE AWARENESS OF
THESE ISSUES� &IND OUT MORE AT
HTTP���SCIENCEUNSTAINED�CO�UK�
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